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A Practical Guide to LCA for
Students, Designers and Business
Managers
Cradle-to-grave and Cradle-tocradle
Consumer Behavior
Pearson Education India

Improving oﬃce eﬃciency
IICA

Waste Electrical and Electronic

2

Equipment (WEEE) Handbook
Woodhead Publishing Waste Electrical and Electronic Equipment (WEEE)
Handbook, Second Edition, is a one-stop reference on current electronic waste
legislation initiatives, their impact, and the latest technological considerations for
reducing electronic waste (e-waste) and increasing the eﬃciency of materials
recovery. It also provides a wide-range of global and corporate examples and
perspectives on the challenges that face speciﬁc regions and companies, along with
the solutions they are implementing in managing e-waste, oﬀering further insights
on how discarded products can be treated. Sections introduce the reader to
legislation and initiatives to manage WEEE and discuss technologies for the
refurbishment, treatment and recycling of waste electronics. Further sections focus
on electronic products that present particular challenges for recyclers, explore
sustainable design of electronics and supply chains, discuss national and regional
WEEE management schemes, and more. Addresses the latest challenges and
opportunities for electronic waste (e-waste) management, including e-waste
collection models, circular economy implications, rare earth metal recovery, and
much more Draws lessons for waste electrical and electronic equipment (WEEE)
policy and practice from around the world Discusses legislation and initiatives to
manage WEEE, including global e-waste initiatives, EU legislation relating to
electronic waste, and eco-eﬃciency evaluation of WEEE take-back systems

Alliances
An Executive Guide to Designing
Successful Strategic Partnerships
John Wiley & Sons A timely and practical guide that helps senior managers design
successful strategic partnerships Strategic alliances are increasingly common among
modern corporations and a hot topic in today's business schools. Alliance is a
sophisticated guide to crafting successful partnerships, oﬀering a combination of
carefully designed checklists, up-to-date examples and scenarios from around the
world, and the tools needed to ensure that all elements of an alliance are taken into
account and fully assessed. Most managers don't have the experience or knowledge
to create a functional alliance governance structure. This book ﬁlls that knowledge
gap with a clear description of the proper implementation process. Ideal for business
leaders engaged in building a corporate alliance and business school students
Covers all of the available alliance structure, describes the building blocks of alliance
design, and deﬁnes an eﬀective process for managers constructing alliances Written
by a leading expert on the subject who is a member of the Board of Directors of the
Association of Strategic Alliance Professionals As the popularity and frequency of
corporate strategic alliances grows, Alliance gives business leaders the insight and
practical advice they need to ensure their partnerships beneﬁt all parties.
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Multimodal Metaphor
Walter de Gruyter Metaphor pervades discourse and may govern how we think
and act. But most studies only discuss its verbal varieties. This book examines
metaphors drawing on combinations of visuals, language, gestures, sound, and
music. Investigated texts include advertising, political cartoons, comics, ﬁlm, songs,
and oral communication. Where appropriate, the inﬂuence of genre and cultural
factors is thematized.

Consumer Behaviour PDF eBook
A European Perspective
Pearson Higher Ed Consumer Behaviour: A European Perspective 6th Edition by
Michael R. Solomon, Gary J. Bamossy, Søren T. Askegaard and Margaret K. Hogg Now
in its sixth edition, Consumer Behaviour: A European Perspective provides a fully
comprehensive, lively and engaging introduction to the behaviour of consumers in
Europe and around the world. This text oﬀers a cutting-edge overview of consumer
behaviour and is ideal for second and third year undergraduates as well as master's
students. The book links consumer behaviour theory with the real-life problems
faced by practitioners in many ways: Marketing opportunity, Marketing pitfalls and
Multicultural dimensions boxes throughout the text illustrate the impact consumer
behaviour has on marketing activities. Consumer behaviour as I see it boxes feature
marketing professionals talking about the relevance of consumer behaviour issues to
their everyday work. Brand new Case studies about European companies and topics
give deep insights into the world of consumer behaviour. New coverage of
sustainable consumption, emerging technologies, social media and online behaviour
is woven throughout this edition. Online materials including multiple-choice
questions and links to useful websites are available on the book's website at
www.pearsoned.co.uk/solomon About the authors Michael R. Solomon, Ph.D., joined
the Haub School of Business at Saint Joseph’s University in Philadelphia as Professor
of Marketing in 2006, where he also serves as Director of the Center for Consumer
Research. He is also Professor of Consumer Behaviour at the Manchester Business
School, The University of Manchester. In addition to this book, he is also the coauthor of the widely used textbook, Marketing: Real People, Real Decisions. Gary J.
Bamossy, Ph.D., is Clinical Professor of Marketing at the McDonough School of
Business, Georgetown University, in Washington D.C. Søren Askegaard, Ph.D., is
Professor of Marketing at the University of Southern Denmark, Odense. Margaret K.
Hogg ,Ph.D., is Professor of Consumer Behaviour and Marketing in the Department of
Marketing at Lancaster University Management School.
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Drivers of User Engagement in
Inﬂuencer Branding
An Empirical Analysis of BrandRelated User-Generated Content on
Instagram
Springer Nature The knowledge on how to inﬂuence user engagement metrics and
thereby brand visibility plays a crucial role in inﬂuencer branding – both for social
media inﬂuencers as well as marketers. Based upon two holistic empirical models
and the analysis of real-world data, Tanja Fink is able to show important drivers of
user engagement in inﬂuencer branding. Therefore, the author is building upon
established models from research in celebrity endorsement, product placement and
social media marketing. The profound empirical results reveal surprising and highly
relevant insights for brand managers which call for a more conscientious (visual)
integration of brands in user-generated content (UGC) on Instagram. In addition, the
author detects several mechanisms for increasing user engagement while
preventing user reactance towards the brand endorsement.

The Eco costs/Value Ratio
Uitgeverij Æneas BV

Adolescent Psychological
Development
Rationality, Morality, and Identity
Psychology Press The huge and fractured literature on adolescence challenges
both students and scholars. For students there is too much to learn and too little
coherence across topics to enable deeper understanding. For scholars, there are few
integrative visions to connect minitheories, research programs, and practical
concerns. In the ﬁrst edition of this advanced text, Moshman provided a
constructivist synthesis of the literatures of cognitive, moral, and identity
development, from the classic universalist theories of Piaget, Kohlberg, and Erikson
through the more pluralist research and theorizing of the late 20th century. Without
assuming any prior knowledge of psychology, he introduced and coordinated basic
concepts to enable students to wrestle with the questions of concern to experts and
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help experts see those concerns from a larger perspective. In this thoroughly
updated second edition, Moshman develops his conceptualization of advanced
psychological development in adolescence and early adulthood and proposes--in a
new chapter--a conception of rational moral identity as a developmental ideal. Unlike
the prototypical changes of early childhood, advanced psychological development
cannot be understood as progress through universal stages to a universally achieved
state of maturity. Progress is possible, however, through rational processes of
reﬂection, coordination, and social interaction.

The Ethics of Technological Risk
Routledge 'A comprehensive and important collection that includes essays by some
of the leading ﬁgures in the ﬁeld. ...Essential reading for anyone interested in risk
assessment.' Professor Kristin Shrader-Frechette, University of Notre Dame 'The
editors are to be congratulated for bringing together a distinguished international
group of theorists to reﬂect on the issues. This volume will be sure to raise the level
of debate while at the same time showing the importance of philosophical reﬂection
in approaches to the problems of the age.' Professor Jonathan Wolﬀ, University
College London This volume brings together top authors from the ﬁelds of risk,
philosophy, social sciences and psychology to address the issue of how we should
decide how far technological risks are morally acceptable or not. The underlying
principles are examined, along with methodological challenges, public involvement
and instruments for democratization. A strong theoretical basis is complemented by
a range of case studies from some of the most contentious areas, including medical
ethics and GM crops. This book is a vital new resource for researchers, students and
anyone concerned that traditional approaches to risk management don't adequately
address ethical considerations.

Remix Strategy
The Three Laws of Business
Combinations
Harvard Business Press "Alliances, partnerships, acquisitions, mergers, and joint
ventures are no longer exceptions in most businesses--they are part of the core
strategy. As companies look to external partners for acquiring even strategic
resources and capabilities, they need a practical road map for ensuring these
relationships generate value. What combinations of resources do we need? How do
we manage them over time? What proﬁts will we earn? Will they justify our
investments? Benjamin Gomes-Casseres shares insight from decades of consulting
and academic research on how companies create new value by "remixing" resources
with other companies. Organized around three laws, Remix Strategy explains how
companies can gain the most from their business combinations: - First Law: The
value created by the combination should exceed the total that would be generated
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by the players acting alone. How much more value can we create together in the
market, together? What lies behind this "joint value"? - Second Law: The combination
must be designed and managed to realize the joint value in reality. What partners
and structures ﬁt this goal best? How do we manage those elements that are the
sources of the joint value? - Third Law: Each participant must earn suﬃcient proﬁts
to reward its investment. How do we divide the joint value? How might these shares
change over time? Other books explain how to structure deals or how to navigate
complexities of organization and culture. This book provides core principles and a
practical framework for creating and capturing value, no matter the path chosen"--

Consumer Behaviour
Prentice Hall This edition takes into account the research from Australia available
through bodies such as ANZMAC and Australasian Marketing Journal. It provides an
explanation of what consumer behaviour variables are and the types and importance
of each.

Enterprise Architecture
Creating Value by Informed
Governance
Springer Science & Business Media This book is positioned as a rst in a series of
books on enterprise architecture needed for a Master of Enterprise Architecture
program, and is targeted both at university students and practitioners with a drive to
increase their understanding of these elds. As an introductory book, this book aims
to explore the concept of enterprise architecture. At rst glance, writing such an
introductory book might seem as a straight forward task of setting up a structure
and lling in “the blanks. ” However, writing this book turned out to be a pleasant
journey of discovery. Based on our past experiences, each of us had a clear
understanding of enterprise architecture, based on several years of experience and
insight in the eld. However, when we started writing this book, and each of us
exposed our individual understandings, it became apparent that our understanding
of the eld diﬀered in several ways. This prompted several discussions leading to an
abundance of new insights. Without exception, thesediscussionstookplaceina
pleasantandopenatmosphere,fueledbyourshared
driveforunderstandingandincreasedinsight. Wearenowevenmoreconvincedthan
before, that the eld enterprise architecture is a true multi-disciplinary profession. In
the resulting book, we would like to share our insights, while also hoping to continue
our discussions, now also involving you as a reader. We also realise that the journey
is still far from complete. While this introductory book provides an overview of the
eld of enterprise architecture from the perspective of our insights, many aspects
need further re nement.
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Meaning-Making and Political
Campaign Advertising
A Cognitive-Linguistic and FilmAnalytical Perspective on
Audiovisual Figurativity
Walter de Gruyter GmbH & Co KG Although recent linguistic and media-studies'
research has increasingly dealt with forms of imagery beyond language, such as in
audiovisual formats, only little attention has been paid to the speciﬁc media
character of audiovisual images. This raises a theoretical as well as methodological
problem: How can processes of ﬁgurative meaning making in audiovisual media be
adequately conceptualized and described? The book intends to bridge this research
gap with an analysis of campaign commercials, a hitherto largely underexplored
object of study in metaphor and metonymy research. To achieve this goal, a
transdisciplinary ﬁlm-analytical and cognitive-linguistic account of audiovisual
ﬁgurativity is developed and examined through a comparative analysis of ﬁgurative
meaning-making processes in German and Polish campaign commercials from 2009
and 2011. By setting the inseparable intertwining of language and cinematic staging,
sensing and understanding center stage, the book provides insight into the dynamic
nature and embodied aﬀective grounds of audiovisual ﬁgurativity, and challenges
the long-known dichotomies of rational discourse and aﬀective manipulation,
political message and media eﬀect.

Strategic Brand Management
Foundations of Strategy
Wiley Global Education Foundations of Strategy, Canadian Edition is a concise text
aimed at both undergraduate and MBA students. With the needs of these students in
mind, the authors made sure that the text was written in an accessible style, with a
clear, comprehensive approach and sound theoretical depth. An excellent set of
current and in-depth Canadian and global cases will show students how to apply the
strategy concepts in real-world scenarios. Today’s strategy modules are delivered in
a wide variety of diﬀerent formats to a wide range of audiences. Instructors
frequently ﬁnd themselves faced with the challenge of delivering their modules in
relatively short time frames to student groups with very diverse educational and
employment backgrounds. This text is designed to assist instructors in meeting this
challenge by covering the core aspects of strategy as concisely as possible without
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losing academic depth.

Grow the Core
How to Focus on your Core
Business for Brand Success
John Wiley & Sons Grow the Core stands conventional wisdom about business
growth on its head and provides a proven formula for growing your business in
recessionary times. These days, it′s a common belief among business leaders across
industry sectors that the best way to grow their businesses is to expand into new
markets. In reality, virtually all top–performing companies achieve superior results
through a leading position in their core business. Unfortunately, there′s very little in
the way of practical advice on how to do this. Grow the Core shows you how tofocus
on your core business for brand success, with a program of eight workouts roadtested by the author's consultancy, the brandgym. The book provides inspiration,
practical advice and proven tools for building and strengthening your core business.
It is packed with case studies from brandgym clients, including Mars, Friesland
Campina, SAB Miller and Danone. The book features exclusive brandgym research, in
addition to front–line experience on over one hundred brand coaching projects.

Motivating People
Harvard Business School Press Wondering how the most accomplished leaders
from around the globe have tackled their toughest challenges? Now you can ﬁnd outwith Lessons Learned. Concise and engaging, each volume in this series oﬀers 12-14
insightful essays by top leaders in industry, the public sector, and academia on the
most pressing issues they've faced. The contributors share surprisingly personal
anecdotes and oﬀer authoritative and practical advice drawn from their years of
hard-earned experience.

What Things Do
Philosophical Reﬂections on
Technology, Agency, and Design
Penn State Press

Handbook of Modern Sensors
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Physics, Designs, and Applications
Springer Science & Business Media Seven years have passed since the
publication of the previous edition of this book. During that time, sensor technologies
have made a remarkable leap forward. The sensitivity of the sensors became higher,
the dimensions became smaller, the sel- tivity became better, and the prices
became lower. What have not changed are the fundamental principles of the sensor
design. They are still governed by the laws of Nature. Arguably one of the greatest
geniuses who ever lived, Leonardo Da Vinci, had his own peculiar way of praying. He
was saying, “Oh Lord, thanks for Thou do not violate your own laws. ” It is comforting
indeed that the laws of Nature do not change as time goes by; it is just our
appreciation of them that is being re?ned. Thus, this new edition examines the same
good old laws of Nature that are employed in the designs of various sensors. This
has not changed much since the previous edition. Yet, the sections that describe the
practical designs are revised substantially. Recent ideas and developments have
been added, and less important and nonessential designs were dropped. Probably
the most dramatic recent progress in the sensor technologies relates to wide use of
MEMS and MEOMS (micro-electro-mechanical systems and micro-electro-optomechanical systems). These are examined in this new edition with greater detail.
This book is about devices commonly called sensors. The invention of a croprocessor has brought highly sophisticated instruments into our everyday lives.

Hard Child
Natalie Shapero spars with apathy, nihilism, and mortality, while engaging the rich
territory of the 30s and new motherhood

Design for Society
Reaktion Books Although design has become eminently newsworthy among the
general public in our society, there is very little understanding to be found of the
values and implications that underlie it. Design generates much heat but little light:
we live in a world that has much design consciousness, but little design awareness.
Nigel Whiteley analyses design's role and status today, and discusses what our
obsession with it tells us about our own culture. Design for Society is not an antidesign book; rather, it is an anti-consumerist-design book, in that it reveals what
most people would agree are the socially and ecologically unsound values and
unsatisfactory implications on which the system of consumerist design is
constructed. In so doing, it prepares the ground for a more responsible and just type
of design.

MEMORIALS OF OLD
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STAFFORDSHIRE
Wentworth Press This work has been selected by scholars as being culturally
important, and is part of the knowledge base of civilization as we know it. This work
was reproduced from the original artifact, and remains as true to the original work as
possible. Therefore, you will see the original copyright references, library stamps (as
most of these works have been housed in our most important libraries around the
world), and other notations in the work. This work is in the public domain in the
United States of America, and possibly other nations. Within the United States, you
may freely copy and distribute this work, as no entity (individual or corporate) has a
copyright on the body of the work. As a reproduction of a historical artifact, this work
may contain missing or blurred pages, poor pictures, errant marks, etc. Scholars
believe, and we concur, that this work is important enough to be preserved,
reproduced, and made generally available to the public. We appreciate your support
of the preservation process, and thank you for being an important part of keeping
this knowledge alive and relevant.

Innovation for Sustainability
Business Transformations Towards
a Better World
Springer The aim of this edited book is to provide a comprehensive overview of the
opportunities and challenges related to innovation for sustainability. Combining work
from both emerging and established scholars in diﬀerent academic ﬁelds, this book
provides an integrated understanding of the topic from four perspectives. First, the
big picture: frameworks, types, and drivers; second, strategy and leadership; third,
measurement and assessment and fourth, tools, methods and technologies. Chapter
11 of this book is available open access under a CC BY 4.0 license at
link.springer.com. The editors donate their remuneration for this book to
conservation organisation the WWF.

Weedopedia
An A to Z Guide to All Things
Marijuana
Simon and Schuster Discover everything you’ve ever wanted to know about
marijuana all in one place with this authoritative A-to-Z guide to cannabis! What’s a
wake and bake? Who is Mitch Hedberg? What does Louisa May Alcott have to do with
cannabis? And what exactly is the diﬀerence between a bong and a bubbler? Now
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you can “weed” all about it and ﬁnd all the answers and more with this entertaining
and updated edition of Weedopedia, your guide to everything marijuana—from the
best movies to watch while high to cannabis slang and terminology. Whether you’re
interested in learning more about all things marijuana, or if you want something
entertaining to read while enjoying a toke, this book is the one-stop-shop for all your
weed-related needs.

Masters Theses in the Pure and
Applied Sciences
Accepted by Colleges and
Universities of the United States
and Canada. Volume 24
Springer Science & Business Media Masters Theses in the Pure and Applied
Sciences was ﬁrst conceived, published, and dis seminated by the Center for
Information and Numerical Data Analysis and Synthesis (CINDAS) * at Purdue
University in 1957, starting its coverage of theses with the academic year 1955.
Beginning with Volume 13, the printing and dissemination phases of the ac tivity
were transferred to University Microﬁlms/Xerox of Ann Arbor, Michigan, with the
thought that such an arrangement would be more beneﬁcial to the academic and
general scientiﬁc and technical community. After ﬁve years of this joint undertaking
we had concluded that it was in the interest of all concerned if the printing and
distribution of the volume were handled by an international publishing house to
assure improved service and broader dissemination. Hence, starting with Volume 18,
Masters Theses in the Pure and Applied Sciences has been disseminated on a
worldwide basis by Plenum Publishing Corporation of New York, and in the same year
the coverage was broadened to include Canadian universities. All back issues can
also be ordered from Plenum. We have reported in Volume 24 (thesis year 1979) a
total of 10,033 theses titles from 26 Canadian and 215 United States universities. We
are sure that this broader base for theses titles reported will greatly enhance the
value of this important annual reference work. While Volume 24 reports these
submitted in 1979, on occasion, certain universities do report theses submitted in
previous years but not reported at the time.

LCA-based Assessment of
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Sustainability
The Eco-costs/Value Ratio (EVR)
Intelligent Enterprise
A Knowledge and Service Based
Paradigm for Industr
Simon and Schuster In this penetrating study of how knowledge-based services
and technology are revolutionizing the economy and every corporate strategy, James
Brian Quinn argues that the successful companies of the 90's -- whether in
manufacturing or services -- will derive their competitive edge not from ephemerally
superior products but from a deep understanding of a few highly developed
knowledge and service based "core competencies." Rarely will owning the largest
raw materials resource, manufacturing plants, equipment bases, or integrated
facilities provide a maintainable competitive edge for major companies. Such
physical properties are too easily cloned or bypassed. From now on, Quinn
documents, intelligent enterprises will derive sustainable advantage from knowledge
and service based activities that leverage intellectual assets. They will increase
value through technological sophistication, better knowledge bases, more creative
customer responsiveness, and the unsurpassed management of human and
intellectual capital that competitors cannot reproduce. Quinn analyzes the
technological and economic forces that make such strategies essential. He shows in
detail how to create and leverage knowledge and service based core competencies
for maximum focus and eﬀectiveness. Managers, Quinn asserts, must deﬁne each
value-creating activity as a knowledge based service and determine whether or not
they can perform that service -- be it research, design, inventory control, accounting,
distribution, or advertising -- better than anyone else in the world. Using examples
from companies such as Merck, Honda, Apple, Boeing, and Wal-Mart, Quinn
describes how forward-looking companies can best perform needed analyses and
implement strategies around selected core competencies. By eliminating or
"outsourcing" less important functions to superior outside vendors, ﬁrms become
more responsive, decentralized, and lean. They become the "intelligent enterprises"
of the 1990s, leveraging human and capital resources much more than other ﬁrms.
They may also take on radically new organizational forms, become "starburst,"
"inverted," "inﬁnitely ﬂat," or "spiders' web" conﬁgurations. By designing and
benchmarking their knowledge and service based activities to be "best in world,"
managers can obliterate overhead costs, smash bureaucracies, motivate personnel,
and create greater value for customers and shareholders alike.
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Strategic Innovation in Russia
Towards a Sustainable and
Proﬁtable National Innovation
System
Springer This book presents a radically diﬀerent approach to innovation aimed at
creating new growth cycles for the Russian economy. To better grasp the
opportunities hidden behind worldwide megatrends, such as the growing economic
prosperity of Asian countries and the importance of the internet-based economy, the
authors argue for a reinvention of Russia’s innovation strategy. Instead of a purely
technology-driven approach, the authors illustrate how the principles of strategic
innovation help develop institutional and non-technical innovation, as well as new
forms of leadership and entrepreneurship within the Russian business culture. The
authors also discuss the impact of strategic innovation on corporate strategies,
innovation and economic policy, as well as academic research and development
agendas. The book also sheds new light on how cooperation between Russia and the
EU, the US and China in the area of innovation can be of mutual beneﬁt.

Managing to Collaborate
The Theory and Practice of
Collaborative Advantage
Routledge Collaboration between organizations on diﬀerent continents can raise
issues of economic development, health, the environment, risk sharing, supply chain
eﬃciency and human resource management. It is an activity that can touch upon
almost every aspect of business and social life. In this notable text, the authors
combine rigorous theory with practical examples to create a useful, practical, onestop resource covering topics such as: the principles of the theory of collaborative
advantage managing aims membership structures and dynamics issues of identity
using the theory. The key features of the book include rich theory, drawn directly
from practice, explained in simple language, and a coherently developed
understanding of the challenges of collaboration, based on careful research. This
signiﬁcant text will be an invaluable reference for all students, academics and
managers studying or working in collaboration.
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The Archetypes and the Collective
Unconscious
Routledge The concept of 'Archteypes' and the hypothesis of 'A Collective
Unconscious' are two of Jung's better known and most exciting ideas. In this volume taken from the Collected Works and appearing in paperback for the ﬁrst time - Jung
describes and elaborates the two concepts. Three essays establish the theoretical
basis which are then followed by essays on speciﬁc archetypes. The relation of these
to the process of individuation is examined in the last section. The Archetypes and
the Collective Unconscious is one of Jung's central works. There are many
illustrations in full colour.

Financial Reporting Standard for
Smaller Entities
Eﬀective January 2007
Open Business Models
How To Thrive In The New
Innovation Landscape
Harvard Business Press In his landmark book Open Innovation, Henry Chesbrough
demonstrated that because useful knowledge is no longer concentrated in a few
large organizations, business leaders must adopt a new, “open” model of innovation.
Using this model, companies look outside their boundaries for ideas and intellectual
property (IP) they can bring in, as well as license their unutilized home-grown IP to
other organizations. In Open Business Models, Chesbrough takes readers to the next
step—explaining how to make money in an open innovation landscape. He provides
a diagnostic instrument enabling you to assess your company’s current business
model, and explains how to overcome common barriers to creating a more open
model. He also oﬀers compelling examples of companies that have developed such
models—including Procter & Gamble, IBM, and Air Products. In addition, Chesbrough
introduces a new set of players—“innovation intermediaries”—who facilitate
companies’ access to external technologies. He explores the impact of stronger IP
protection on intermediate markets for innovation, and proﬁles ﬁrms (such as
Intellectual Ventures and Qualcomm) that center their business model on innovation
and IP. This vital resource provides a much-needed road map to connect innovation
with IP management, so companies can create and capture value from ideas and
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technologies—wherever in the world they are found.

Conceptual Modeling for E-Business
and the Web
ER 2000 Workshops on Conceptual
Modeling Approaches for EBusiness and the World Wide Web
and Conceptual Modeling, Salt Lake
City, Utah, USA, October 9-12, 2000
Proceedings
Springer Science & Business Media The objective of the workshops associated
with the ER2000 19th International Conference on Conceptual Modeling was to give
participants the opportunity to present and discuss emerging, hot topics, thus adding
new perspectives to conceptual modeling. This attracts communities which have
begun to or which have already recognized the importance of conceptual modeling
for solving their problems. To meet this objective, we selected the following two
topics: { Conceptual Modeling Approaches for E-Business (eCOMO2000) aimed at
studying the application of conceptual modeling techniques speci cally to e-business.
{ The World Wide Web and Conceptual Modeling (WCM2000) which analyzes how
conceptual modeling can help address the challenges of Web devel- ment,
management, and use. eCOMO2000 is the rst international workshop on Conceptual
Modeling - proaches for E-Business. It was intended to work out and to discuss the
actual state of research on conceptual modeling aspects and methods within the
realm of the network economy, which is driven by both traditionally organized entprises and dynamic networks. Following the philosophy of the ER workshops, the
selection of eCOMO contributions was done very carefully and restrictively (six
accepted papers out of thirteen submissions) in order to guarantee an excellent
workshop program. We are deeply indebted to the authors and to the members of
the program committee, whose work resulted in this outstanding program.

Routledge Handbook of Sustainable
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Product Design
Taylor & Francis As a cultivated form of invention, product design is a deeply
human phenomenon that enables us to shape, modify and alter the world around us
– for better or worse. The recent emergence of the sustainability imperative in
product design compels us to recalibrate the parameters of good design in an
unsustainable age. Written by designers, for designers, the Routledge Handbook of
Sustainable Product Design presents the ﬁrst systematic overview of the burgeoning
ﬁeld of sustainable product design. Brimming with intelligent viewpoints, critical
propositions, practical examples and rich theoretical analyses, this book provides an
essential point of reference for scholars and practitioners at the intersection of
product design and sustainability. The book takes readers to the depth of our
engagements with the designed world to advance the social and ecological purpose
of product design as a critical twenty-ﬁrst-century practice. Comprising 35 chapters
across 6 thematic parts, the book’s contributors include the most signiﬁcant
international thinkers in this dynamic and evolving ﬁeld.

Global Marketing
A Decision-oriented Approach
Financial Times/Prentice Hall Drawing on an incomparable breadth of
international examples, Svend Hollensen not only demonstrates how global
marketing works, but also how it relates to real decisions around the world.
Extensive coverage of hot topics such as blue ocean strategy; celebrity branding;
brand piracy; and viral marketing. Brand new case studies focus on globally
recognised brands and companies operating in a number of countries, including
IKEA, Philips, Nokia, Guinness and Cereal Partners Worldwide. All new video cases
accompany every chapter and are available at www.pearsoned.co.uk/hollensen,
featuring such ﬁrms as Nike, Starbucks, BMW, Ford and McDonalds.

Digitalization in Industry
Between Domination and
Emancipation
Palgrave Macmillan This book traces how the current wave of industrial
digitalization relates to processes of domination and emancipation. It aims to counter
techno-deterministic narratives that would connect a perceived new ‘industrial
revolution’ with clear-cut societal consequences. In order to do this, the volume
intervenes into three ongoing discussions which pertain to emancipation and
domination in the workplace, promises of emancipation through digital fabrication,
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and the idea of emancipating, conﬁguring, and infrastructuring the users of industrial
products. Within this framework it addresses topics including democratic
participation, management thinking, gamiﬁcation, the maker movement, reshoring,
digital platforms, and the automation of healthcare.

Design Research Now
Essays and Selected Projects
Walter de Gruyter Design is becoming a recognised academic discipline, and
design research is the driving force behind this transformation. Design Research Now
– Essays and Selected Projects charts the ﬁeld of design research with introductory
essays and selected research projects. The authors of the essays, all leading
international design scholars, stake out positions on the most important issues of
design research. They locate the signiﬁcance of design research at the interface with
technological development, describe what makes it a necessary ingredient of the
continued development of the design disciplines, and assign it a seminal role in the
relevant developments of society. The essays are supplemented by the presentation
of recently completed research projects from universities in the Netherlands, theUK
andItaly.

Alliance Competence
Maximizing the Value of Your
Partnerships
John Wiley & Sons "Enhanced by a ﬁve-year study of global companies, this book
oﬀers unique insights about building the foundations of alliance competence. These
competencies provide ﬁrms with a source of sustainable competitive advantage that
will help them compete more successfully in global markets. Through actual "war
stories" the problems and challenges that alliances tend to face are revealed, as well
as concrete suggestions for managing through the evolutionary cycle."--Jacket.
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